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Reference No.: ITC2, Genf – Market Analysis and Research

	Name of host organisation
	International Trade Centre (ITC) – UNCTAD/WTO



	Internship Coordinator


	Mr Antonio Pinheiro

	Address


	International Trade Centre (ITC)
54-56 rue de Montbrillant, Geneva

Palais des Nations

1211 Geneva 10
Switzerland



	E-mail
	

	Homepage
	www.intracen.org


Placement Offer

	Dates/duration
	01.09.10 – 28.02.11, 6 months

	Supervisor
	Mr Mondher Mimouni, Senior Market Analyst

Market Analysis Section, Division of Product and Market Development



	Detailed description of the internship project(s);

tasks assigned


	ITC is a joint agency of the United Nations and the World Trade Organisation for trade-related technical cooperation in developing countries. ITC’s Market Analysis and Research (MAR) section provides easy-to-use analytical information to support development of trade strategies for governments, trade support institutions and companies in the developing world.  

MAR’ main channel for providing information is a suite of websites (www.intracen.org/mat). Among them is Market Access Map containing information on tariffs and other market barriers, and providing market analysis tools, such as tariff reduction simulations. In close collaboration with other international organisations, MAR is also implementing a large-scale project on non-tariff measures, including a company survey on the non-tariff obstacles to trade faced by exporters and importers in many different developing and least-developed countries. 

Under the overall guidance of the Senior Market Analyst and working as part of the Market Access Map team, the incumbent will:

· Collect and analyze information on market access conditions, including non-tariff measures, tariff concessions, and taxes applied to imports;

· Perform research on bilateral and multilateral trade agreements;

· Prepare write-ups on the findings;
· Contribute to research papers, articles, presentations and other documents, including the analysis of the NTM survey data;

· Carry out operational research to provide answers to inquiries received by the section from organizations and companies from developing countries;

· Assist the Senior Market Analyst and those assigned by him in their day-to-day activities, in particular in the implementation of the NTM project.



	Training components and 

learning elements


	The intern will get a better understanding of matters related to market access conditions. He/She will gain in particular expertise on the collection, quantification and analysis of non-tariff measures, including a new classification on NTMs prepared by 8 international organizations. 


	Participation in missions or

training courses
	Monthly career development work-shops, professional talks, participation in conferences and meetings with donor and member countries, brown-bag lunches on various ITC working areas.

	Additional comments


	The intern will be part of a young, dynamic, multi-cultural team. 


Required Qualifications

	Academic qualification

(student, B.A., M.A.)
	B.A. / M.A.

Enrolment in university studies is preferred, but not mandatory.


	Subjects
	International economics; development economics; quantitative economics;

Statistics.



	Language Skills
	Very good knowledge of English. Good working level of French or Spanish is an advantage.

Strong communication skills.



	Computer literacy
	MS Word, MS Excel. Experience conducting analysis with databases and statistical packages an advantage. Programming skills an advantage.



	Internship-related experiences


	Study focus on market access, non-tariff measures, or trade in services is an advantage.



	Additional skills/requirements


	Strong interest in development issues, team spirit, excellent communication skills.
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